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	Course Description



	Ontario Ministry of Education Document:

	This course introduces the fundamental concepts of product marketing, which includes the marketing of goods, services, and events. Students will examine how trends, issues, global economic changes, and information technology influence consumer buying habits. Students will engage in marketing research, develop marketing strategies, and produce a marketing plan for a product of their choice. 



	Textbook and Other Resources: 

	The course uses The World of Marketing: A Canadian Perspective.  Each student will be assigned a textbook and is responsible for the condition of the book for the duration of the semester.  Should a textbook become lost or damaged, it will be the students’ responsibility to replace the textbook with a new book, or pay the replacement cost of _____$75_____.
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	Course Overview: Instructional Strands/Units



	Unit Titles
	Approximate Timeline
	Unit Description
	Assessment & Evaluation Tasks

	Marketing Fundamentals
	7 classes


	Marketing Mix

Ethics & Legal considerations

Product Life Cycle

	Product
	14 classes


	Satisfying needs/wants

Branding & Positioning

The Persuaders –Documentary
Packaging


	Marketing Research
	10 Classes


	What is marketing research?

How do we conduct research?

Conduct Marketing Research

	Consumer
	6 classes


	Target market(s)

The Merchants of Cool – doc.
Demographics

Consumer Profile
Consumer motivation



	Promotion
	22 Classes


	Advertising in business & not-for profit

Marketing Plan – what is it?

Marketing Plan Outline
Creating Advertisements

Product placement

Video - Documentary!
Publicity (Public Relations)



	Competition
	5 Classes


	Who is your competition?

Analysis of competing companies
SWOT Analysis

	Price
	5 Classes


	Pricing Strategies

Factors affecting Pricing

	Place
	5 Classes


	Distribution strategies

	Current Issues
	10 Classes


	How has Technology changed the way marketing is done?
Careers in Marketing


	Learning Supports for Students


	Supports for Students with Individual Education Plans (IEP’s)

Subject teachers provide accommodations and modifications as outlined on student IEP’s. Supports may include: organizational support, additional time, graphic organizers, reduced work load, chunking of information, note-taking assistance, assistive technology (computer), and preferential seating.


	Extra Help

· Teachers post the time that they are available for extra help in their classrooms. Students are encouraged to speak with their teachers to arrange other times as required.
· Students can also see their Guidance Counselor for information on other academic supports available.  




	Student Evaluation Criteria



	Term Work
	Culminating Activities

	Curricular Strands
	

	Knowledge
	15%
	Summative
	30%

	Thinking
	20%
	
	

	Communication
	15%
	
	

	Application
	20%
	
	

	Term Work 70%
	Culminating Activity Total 30%


	Assessment of Learning Skills



	Independent Work – Uses class time appropriately to complete tasks



	Collaboration – Accepts various roles and an equitable share of work in a group



	Organization - Arrives to class prepared and on time, meets deadlines with quality work and maintains a complete notebook



	Responsibility – Fulfils responsibilities and commitments within the learning environment



	Initiative – Looks for and acts on new ideas and opportunities for learning



	Self-Regulation – Sets own individual goals and monitors progress towards achieving them



	Department Expectations, Policies and Procedures



	· Use your time productively.

· Be punctual - when the bell rings, students are expected to be at their desks with notebooks and materials out, ready to begin. Students who are more than 20 minutes late will be marked absent.

· Late or missed assignments – Submitting course work on time is an important aspect of student learning and time management. As such, late assignments will be reported on as part of the learning skills on the report card and a variety of strategies will be used for dealing with late assignments: parent/student conferences, counselling with student success and guidance, student contracts, as well as mark deductions. Deadlines and ultimate deadlines will be communicated to students in advance and that it is the expectation that not meeting these deadlines can result in mark deductions for late assignments, up to and including the full value of the assignment. (PR.614)
· Absences must be explained by a note from a parent or guardian. A doctor’s note may be required in some circumstances. Make-ups for missed tests or presentations will occur on the first day of the return to school.
· Don’t plagiarize – Cheating, plagiarism, copying the work of others, taking credit for the intellectual property of another individual, failure to appropriately reference, cite or paraphrase a source or any other form of academic dishonesty will not be tolerated. Any such behavior will result in a mark of zero, a phone call home, and a referral to the vice-principal’s office. This behavior may also lead to the failure and the repeating of the course
· Respect the TDSB’s policies about technology and computer use.

· Contribute to group projects and encourage others to do the same.

· Maintain an organized notebook

· Be prepared for class, discussions and activities—always bring pens/pencils, lined paper, notebook and other items requested by the teacher to class.

· Work to amend and improve your classwork to achieve the very best possible result.

· Ask questions and seek assistance when you need it.

· Be polite and respectful of others.




